SECTION 2:

Across sectors: how do UK
regulators involve consumers,
hear their views and take

their interests into account?
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To understand how sectors are regulated and how regulators
take consumers’ interests into account in regulatory decisions,
we have broken the process down into key questions that can
be asked of each sector. The level of competition in a sector
and the role of a regulator shape regulators’ approaches to
consumer engagement. This is a simple snapshot that highlights
examples across different sectors.
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ADVISORY PANELS AND GROUPS WITHIN THE REGULATOR
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Statutory and
other bodies

Political
representatives

UNDERSTANDING
THE CONSUMER
EXPERIENCE

Network Rail routes: Comparative assessment
of stakeholder engagement

E Heathrow

Consumer Challenge Board for Heathrow

Market research
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Complaints analysis

Electricity and gas
Provider (transmission & distribution companies)
led engagement

Water Industry :
[cLEY Commission for Scotland :
Customer Forum :
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‘Provider-led” + Customer Challenge Groups within

Electricity/Gas/Water Regulator ©
Partnership research conducted between regulator, 0 @ :
Government, Consumer Council NI, monopoly company
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